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Portfolio Client Showcase
The Endowment for the 21 Century’s
www.FriendsSharing.com

Technologies Used

e ASP.NET 2.0

e SQL Server 2005

e Photoshop CS2

e DotNetNuke

e ASP.NET AJAX Framework

e AuthorizeNET Real Time Payment Processing

Project Overview

When The Endowment for the 21°" Century wanted to add value to their
client’s fundraising efforts u:
& Design with the idea and got results. The concept is to virtualize the
fundraising process that many schools and non-profit companies go
through. By giving fundraisers a web 2.0 style Personal Donation Page,

we blew the doors off of selling candy bars! Ehissaest
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For the fundraisers it is simple —they build their potential donor list by
entering their 1ist o fssesforirmpertind s
from Outlook, Yahoo or Gmail format) and a personalized email is %gﬁ
automatically sent to them followed by intelligent follow up emails

specific to where the potential donor is in the process. To keep the
motivation going, they also have a donor list/message board that shows
who has made donations so far and where they are in relation to their
fundraising goal.

For the client, an at-a-glance view of where the campaign is relative to
their goals is crucial. With this in mind we created a bottom-line-up view
that shows the bottom line of where the campaign is along with the
ability to drill into any specific campaign group and see where the stars Personalized donation pages



http://www.friendssharing.com/

and duds are for their organization. The result is a tool that gives an
administrator or CEO the ability to take an instant pulse to see where
their fundraising efforts are without having to wait for the accountants
to count checks.
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Current Campaign Goal: $1500

Total Amount Given to Date: $1366

Easy to use at-a-glance for an instant pulse!

For our client, The Endowment for the 21° Century , we created a system
where an employee with light technical experience can setup sub-
websites all through a simple web interface. The concept is that there is

a turn-key solution where by simply following a five-ten minute script,
uploading an Excel listof f undr ai ser particicg
they can have a fundraising portal live. Additionally, by using the

features for page and content editing within the Content Management
System (CMS) they can create very compelling website content around
their client’s fundraising funct

To date, they have added 80 websites over the course of one and a half
years and are still going strong with clients all over the country with
most of their clients signing on for the second year.
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A Service of Endowment for the 21st Century

Sty

Group Leaders Led by: Johnny Steele
i Group Goal: $1000 1000 i

Johnny
Stesle

. o ﬁzggwan to date. Personal Goal s 600

$570 given to date. Personal Goal is: 400
$400 o

Wildcats Led by: Alexis Perez.
Group Goal: $500 500 ki

Hexis $458 given to date. Personal Goal &: 500
Perez 500 1

Single Page Management for all
users’ & group goals through AJAX
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START DATETIME:
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Instant Donation

%% Payment Information

@Donation Amount :

©Credit Card Number: I

@Payment Method: <ot Specied> ~

©Card Expiration Date: 01 » 2008

©Card Verfication Number:

=

IE Billing Address

@First Name: ]
©Last Name:

@Email Address: T
@Telephone Number: ,—
@nddress: ]
@AddressLine 2: ]
©Country: United States
Gstate: <Not Specfied= -
Gpostal Code: [ ]

Single page payments — no
checkout process to decrease
conversion!



